
July member newsletter 
 
NFU survey – please respond before 24 July 2022 
 
The NFU is asking all businesses to complete its mid-season labour survey. 
 

CLICK HERE AND SCROLL DOWN TO ACCESS THE SURVEY 
 
It’s really important that as many growers as possible complete this survey. It will only take 
10 minutes, but it is critical to the industry’s understanding of labour shortages and their 
impacts from the 2022 season so far. 
 
Crop protection (R&D and EAMUs) 
 
This week we announced a new collaboration with British Berry Growers and the Cucumber 
and Tomato Growers Associations to save crop research and development for all our 
growers and members. 
 
You may already have seen coverage of this announcement in the trade press: Hort News,  
The Grocer, Horti Daily, Horticulture Week, Fresh Produce Journal and Fresh Plaza. 
 
We are determined to ensure that research and development will continue through a 
voluntary levy system and to collaborate as far as we can in order to drive value for money 
and to share resource to avoid duplicating costs. We will be consulting with you over the 
autumn to ensure we create the right plan for our industry.  
 
Net zero funding application  
 
We are applying for funds from Defra/Innovate UK. The project aims to address the 
challenges of reaching net zero for the sector. These include Lifecycle Carbon Analysis of the 
major crops, improving carbon calculator tools and identifying the greatest opportunities, 
from energy costs and soil carbon sequestration to growing media and plastics.  
 
The consortium is looking for both grower associations and individual growers to join or 
support the consortium. If you’re interested, please contact 
ali@britishapplesandpears.co.uk  
 
Biochar research project 
 
British Apples & Pears Limited is leading a two-year feasibility study into biochar, in 
partnership with Adrian Scripps Ltd, R E Collins Limited, Stocks Farm, H.L. Hutchinson Ltd, 
and supported by the University of Edinburgh and Crop Health and Protection (CHAP).  
 
The project will investigate variables such as feedstock processing approaches, the type of 
pyrolysis used, business models for processing, and the impact of biochar on soil health. It is 
being funded by Defra and UKRI through the Farming Innovation Programme (FIP). 
 

https://www.nfuonline.com/updates-and-information/nfu-horticulture-mid-season-labour-survey/
https://hortnews.com/british-apples-and-pears-british-berry-growers-and-the-cucumber-and-tomato-growers-associations-announce-a-new-collaboration/
https://www.thegrocer.co.uk/fruit-and-veg/growers-associations-team-up-for-randd-programme/669417.article
https://www.hortidaily.com/article/9444136/new-collaboration-announced-to-save-crop-research-and-development-for-their-growers-and-members/
https://www.hortweek.com/british-apples-pears-british-berry-growers-cucumber-tomato-growers-associations-launch-post-ahdb-voluntary-levy/fresh-produce/article/1792781
https://www.fruitnet.com/fresh-produce-journal/crop-associations-join-forces-to-save-randd/246677.article
https://www.freshplaza.com/article/9444136/new-collaboration-announced-to-save-crop-research-and-development-for-their-growers-and-members/
mailto:ali@britishapplesandpears.co.uk


More information will follow, which we hope will be of benefit to the whole industry.  
 
Promotional campaign – PR highlights 

 

This month, the Spider PR team sent out a press release on labour shortages to top-tier 

press. This resulted in interviews for Ali Capper with the Financial Times and Daily 

Telegraph, as well as coverage with Bloomberg, The I, Yahoo and in trade press. We’ve also 

had some great pick-up of our health messaging, including in Fit and Well and My Weekly. 

 
Promotional campaign – social media highlights 
 
In June, we gathered 737 new followers and achieved very strong engagement rates of 

31.7%. Our new #ValueAtTheCore messaging (see below) is already helping us achieve an 

impressive reach across Instagram and Facebook of 237,833. 

 

Our best performing post in June was a user-generated Apple Chai Baked Oats video which 

gained 22,387 engagements and an engagement rate of 54.2% (remember the industry 

average is just 2% to 5%). We’re seeing good organic engagement from our #OrchardWatch 

posts too, including on LinkedIn. 

 

#ValueAtTheCore messaging 

 

As mentioned above, starting now, we are putting a major emphasis on a new ‘affordability’ 

message.  

 

This is a critical message as we know that the cost-of-living crisis will continue to hit harder, 

and we want to ensure British apples are seen as the ideal fresh produce choice. To that 

end, we commissioned research that showed that apples are second only to bananas in 

terms of affordability. And, because they store so well in the fridge, they also reduce 

potential food waste.  
 

Look out for our #ValueAtTheCore message in BAPL PR and social activities for start of 

season 2022 and continuing into 2023.  

 

https://www.bloomberg.com/news/articles/2022-06-17/uk-farmers-look-farther-afield-to-replace-ukrainian-workers
https://inews.co.uk/news/british-farms-face-catastrophic-food-waste-worker-shortfall-lags-most-vital-season-fruit-veg-1720592
https://uk.style.yahoo.com/food-prices-taken-off-climb-090000703.html
https://www.fitandwell.com/features/what-are-the-best-fruits-for-weight-loss
https://www.instagram.com/p/CfQz7ADIEde/
https://www.linkedin.com/feed/update/urn:li:activity:6942873284203950081

